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PUBLISHER’S NOTE

The easy way to publish a maga-
zine is to print articles contributed
by manufacturers and trade asso-
ciations—and many magazines do.
Mostly technical in nature, these
articles are often quite informa-
tive, for who should know more
about brick, for example, than the
brick industry? There are other
advantages to publishing these
contributed articles: for one, they
provide a handy escape hatch for
editors who want to duck respon-
sibility for what is printed in the
magazine.

Forum prefers to do it the
hard way. All of its editorial
material is staff written, except
for an occasional article assigned
to an independent technical ex-
pert or free-lance
writer—and paid for. The editors

prmfcssiﬂnal

select their subjects on the basis
of timeliness, significance to the
industry, and their judgement of
reader interest—not on the basis
of what comes in through the
transom. They believe that infor-
mation independently and objec-
tively reported gains the trust of
their readers, and although the
editors are pleased to share this
trust with advertisers, they will

not sell it to anyone.
ForRUM

That's why readers
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never see an article in the maga-
zine written by someone with a
commercial axe to grind or a
product to sell. That's why they
never see a products trade name
mentioned 1In an article—even
though generic terms like mela-
mine plastic laminate or cement
asbestos board may be awkward
substitutes for commonly used
trade names. That's why these
readers see only discriminating
reports in the “Products™ depart-
ment (page 55) about items
which are really new and sig-
nificant—not about minor mod-
ifications of existing products.
(The XYZ company's press re-
lease may be ecstatic about 1its
new 85 - foot - long centrifugal
compressor, but the editors are
unimpressed if, with the intro-
duction of this “new product,”
the XYZ company is merely
catching up competitively with
the ABC company or outdistanc-
ing it by a foot or two. Nor are
the editors impressed with pub-
licity about a new “miracle’
acoustical product, if independ-
ent acoustical experts advise the
editors that the product has in
fact no sound-conditioning prop-
erties. )

Responsible  journalism,  to
which Foruar is dedicated, re-
quires competent researchers and
writers. They try to cover every
side of every subject they report,
but they know that that they can-
not learn everything about every
subject. They therefore run the
risk of slighting something o1
someone. This, the editors be-
lieve, is better than risking their
editorial prerogatives. Readers
who take umbrage (as well as
those who applaud) are welcome
(o a hearing in the “Letters™ de-
(page 19). Please
write Htmll—-—J.CLI [.JI{.

partment

ARCHITECTURAL FORUM THE MAGAZINE OF BUILDING

JUNE 1962

SEATTLE’S FAIR Q4
Under the glitter lies a unique, permanent civic center
SHOPPING CENTERS

Developer James Rouse takes a critical view of design 104
The downtown center : Rochester, N.XY. opens “Midtown Plaza” 108
An intimate, off-streel market in Mexico Cily 114
An exuberantly roofed complex in Cleveland, Tenn. 116
THE 100 BIGGEST CONTRACTORS 120
ForUM’S latest survey shows how much, and what, they build
REBUILDING: WAVES OF WOOD 123
Fictor Lundy turns a china shop into a soaring shoe salon
ARCHITECTURE IN DECLINE 128
Can we have ciwvilized cilies, and land speculation too?

GALLERY: WALLS, WATER, AND TREES 130
Lawrence Halprin creates a delightful California garden

RUGGED OFFICE BUILDING 134
A Houston project drvamatizes its services oulside

SMART PHARMACEUTICAL PLANT 136
Neat detailing marks new laboratories by Vincent Kling
TECHNOLOGY: WHAT’S NEW IN PAINTS? 140

The latest materials and methods show some changes underway

19

49

05

93

176

179

204

NEWS

Cover:

LETTERS

PROJECTS

200

PRODUCTS

EDITORIAL

ABROAD

BOOKS

EDITOR'S NOTE
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